


The first specialized global 
E-Course of Music Curation 
for Culture, Audiovisual and 
Marketing Industries bridging 
sound with AI tech, Innovation 
Sustainability and 
Entrepreneurship.

https://docs.google.com/file/d/1glH9IkJaV7nSyS_pPMOWdQM7axV2WM9o/preview


NOW
In today’s creative 
industries, music flows 
through nearly every layer 
of experience, speaking 
directly to our emotional 
core. 

It is a key driver of       brand 
identity,        audience 
engagement and 
immersive environments. 

fills an educational  gap – 
setting a new global 
benchmark and redefining 
the  role of the music & 
sound curator.

Merges academic depth 
with creative tools and 
real-world practice, driven 
by innovation and 
entrepreneurship. 



Designed for professionals, brands or institutions to use                 
MUSIC AS A SERVICE with strategic capability—equipping 

participants to harness music’s emotional power with precision and 
measurable impact.

A PIONEERING COURSE THAT TRAINS TO CURATE MUSIC WITH 
ARTISTIC EXCELLENCE AND STRATEGIC IMPACT.                                                                      



https://docs.google.com/file/d/1_RxrIN6bECATKIjvuSv26qL4AdwCWU98/preview


WHAT                           OFFERS

MULTIDISCIPLINARY 
FOUNDATION

EIT AND EUROPEAN 
UNION LABEL ALIGNED

GLOBAL NETWORK & REAL-WORLD 
APPLICATION

Integrates music curation 
theory—supported by 
psychology, sociology, 
anthropology, and related 
sciences—with innovation, 
sustainability, AI, and 
business strategy.

Led by top-tier professionals in music, 
technology, culture, and marketing; includes 
case studies, project work, and professional 
networking.

Developed with VilniusTech 
University, Collabwith, 
DIPEF, and the European 
Union’s EIT Culture & 
Creativity.

Course dossier

THE FIRST MUSIC CURATOR GLOBAL CERTIFICATION
 



EUROPEAN
STRATEGIC 
PARTNERSHIP
As part of the European 
innovation ecosystem, 
this project is an alliance 
of institutions—a 
university, an enterprise, 
and a cultural 
association—to get the 
best from each partner.

International university provides academic validation

 

An enterprise specialised in Innovation and international 
collaboration sets the ecosystem . 

The association of DJs of Ibiza teaches the crafts, the cultural 
approach and the industry connection

All supported by the prestigious  European Institute of 
Innovation and Technology ( Culture & Creativity )

(LITHUANIA)

(NETHERLANDS)

(SPAIN)



CURRICULUM
& MARKET

● From ideas to market
● Industry Contacts
● Real World Application

A boutique agency based in Barcelona, Madrid and Ibiza that 
specializes in harnessing the power of sound to connect with 
targeted audiences. 

FLOOOD handles brand’s music marketing through corporate 
audio, musical identity, and music policy.



METHODOLOGY
THEORETICAL & 
PRACTICAL LEARNING

CASE STUDY 
APPROACH 

COLLABORATIVE 
ASSIGNMENTS 

MASTERCLASSES & 
EXPERT TALKS

MENTORED FINAL 
PROJECT

CROSS-SECTOR 
NETWORKING

28h Theory                          
24h Curated Material
28h Practical Exercises  
80h Project Work

Real-world projects from music 
branding, events, film, and 
immersive experiences.

Group tasks simulating interdisciplinary 
professional environments. 

Industry leaders sharing 
cutting-edge insights.

Students design a fully developed 
music curation strategy for a real or 
simulated client.

Connecting students with global peers, 
brands and institutions.

Course dossier





DEFINED
            PROFESSIONAL FIELD

ELEVATED 
ECONOMIC VALUE

MARKET ADAPTABILITY &
EVIDENCE-BASED IMPACT

ENTREPRENEURSHIP & 
SCALABLE BUSINESS MODELS

CROSS-SECTOR 
RELEVANCE

CREATIVE &
EMOTIONAL INTELLIGENCE

ACADEMIC CREDIBILITY,
ARTISTIC FREEDOM

GLOBAL RESONANCE

Creative Depth · Academic Structure · Professional Purpose · Market Impact 

THE VALUE                        CREATES



COURSE STRUCTURE

INNOVATION & 
ENTREPRENEURSHIP

MUSIC CURATION &
SOUND DESIGN IN 
CULTURAL & 
COMMERCIAL 
INDUSTRIES

GREEN TECH 
FOR AV & MUSIC 
PRODUCTION

GENERATIVE AI, 
DATA & DEEP 
TECHNOLOGIES

CREATION OF JOBS 
& GLOBAL SCALE-UP

CULTURAL,
COMMERCIAL, AND
EXPERIENTIAL
APPLICATIONS

MODULE 2 MODULE 4 MODULE 5

GENERATIVE AI
ETHICS AND
DATA MUSIC

EMPLOYABILITY

BUSINESS MODELS

MARKETING

MODULE 3

CREATIVE LEADERSHIP

BUSINESS 
FUNDAMENTALS

COLLABORATION

SUSTAINABILITY
AND CIRCULAR 
PRACTICES

Each module includes masterclasses with industry leaders, practical assignments, and a final applied project.

MODULE 1



MUSEEC brings top-tier expertise and sector leaders—music curators, creative directors, technologists, 
cultural managers, AI specialists, forward-thinking audio engineers, and sustainability specialists.

FACULTY & GUEST TEACHERS

DIPEF
(Music Curation) 
Program) ) 

 Collabwith
( Innovation Program ) 

VilniusTech
(Business Program) 

Kristina KovaitéChristian LenJara Pascual

& more than 14 Interviews with top professionals



THE COURSE MATERIALS
MASTERCLASSES
& INTERVIEWS

BIBLIOGRAPHY, 
REFERENCES 

& QUIZZES

WORKBOOKS

WEBINARS & MENTORINGS

MATERIALS



MODULE 1 - 12 lessons
INNOVATION & 
ENTREPRENEURSHIP
This module explores how innovation and 
entrepreneurship intersect with music and 
creative industries. Students learn to align 
purpose with strategy, develop leadership, and 
engage with ecosystems. The focus is on 
cultivating identity, culture, and resilience in 
creative projects.

M1



MODULE 2 - 15 lessons
MUSIC CURATION & 
SOUND DESIGN IN CULTURAL & 
COMMERCIAL INDUSTRIES
This module examines music curation as both an art and 
professional practice. Students learn to design sound 
experiences across cultural, commercial, and media 
contexts. Emphasis is on identity, strategy, ethics, and 
innovation in music use.



MODULE 3 - 14 lessons
GEN AI, DATA & DEEP
TECHNOLOGIES
This module addresses the creative, ethical, and technical applications of AI 
and data in music and media. Students learn to co-create with AI, analyze 
algorithms, and evaluate emerging technologies. Emphasis on ethics, 
authorship, and cultural impact.



MODULE 4 - 10 lessons
GREEN TECH FOR AUDIOVISUAL 
& MUSIC PRODUCTION
This module foregrounds sustainable practices and green 
technologies in music and audiovisual production. 
Students assess environmental impact and develop 
ecological strategies. Sessions combine science, ethics 
and creative experimentation.



MODULE 5 - 12 lessons
CREATION OF JOBS & 
GLOBAL SCALEUP
This module prepares students to turn 
creative skills into careers and scalable 
ventures. It covers employability, 
business models, and strategies for 
global growth. Emphasis is on 
professional identity, partnerships,     
and market positioning.



                          STUDENTS PERFORMANCE SO FAR...

MORE THAN 100 
ENROLLMENTS

50 GRADUATES 
SINCE NOVEMBER 2025

EXCELLENCE IN THE FINAL PROJECTS

From every 
continent with 
different ages 
and professional 
profiles.

Ready-to-market music curation projects 
applied to marketing, culture or 
audiovisual projects and public 
administrations.

Passionate students 
who were attending to 
self-paced online 
classes, webinars and 
mentorings.



SUSTAINABILITY

Sounds for Water
A music-driven awareness campaign 
translating Ibiza’s water crisis into emotionally 
engaging digital storytelling.

COMMUNITY

SONORITÀ
A territorial sound archive transforming 
physical spaces into living memory maps 
through curated soundwalks and community 
recordings.

EDUCATION

Sound Stories Lab
A children’s educational lab using structured 
sound storytelling to develop emotional 
literacy and narrative skills.

MARKETING 

UBER Station
A contextual audio platform transforming 
ride-sharing journeys into curated emotional 
soundscapes tailored to city,  route and time.

EXPERIENCES

COLORAMA Música
A synesthetic curation model translating color 
palettes into structured sonic compositions.

ARCHITECTURE & HOSPITALITY

IBIZA LUX(h)OST
A bespoke sonic architecture service designing 
time-based music journeys for luxury villa 
guests in Ibiza.

THE FINAL PROJECTS
SOCIAL IMPACT

Emotional Care and Dignity Through Music                  
in Prison Environments
A zoned music intervention model supporting 
emotional regulation and restoring dignity within 
prison facilities.

NATURE

EmoCanine
A documentary using species-sensitive sound design 
to explore canine emotional cognition without 
anthropomorphizing their inner world.

AUDIOVISUAL

AV Music
A streamlined music licensing platform enabling 
direct, efficient access to curated soundtracks for 
audiovisual productions.

  These are some examples of the variety of applications and acknowledgments of students in their final projects



HOW                    

                       
A new way of understanding 
and working with 
music—not only from a 
business perspective but, 
above all, to enhance its 
cultural value, its healing 
power, and its 
community-building drive.

The leading music 
platform, sustained by 
nonstop investigation at 
the forefront of the music 
industry and music 
curation; it seeks to change 
how actors in transversal 
industries operate.

     SEES THE FUTURE



CONTACT
Website: mediamusicacademy.com
Email: info@mediamusicacademy.com 
Instagram: @media.museec
LinkedIn: /company/museec

mailto:info@mediamusicacademy.com


THANKS!


