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The first specialized global

for Culture, Audiovisual and Marketing
Industries bridging sound with Al tech,
Sustainability, Innovation

and Entrepreneurship.
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NOW

In today’s creative
industries, music flows
through nearly every layer
of experience, speaking
directly to our emotional
core.

It is a key driver of
identity,
engagement and
immersive environments.

1 LENTD

wert  ADABIO

LARGHETTO f,mecs
HDAGIETTO.f -

ANDANTE

ANDANTING,

MAESTOSD
VODERATO
ALLEGRETTO
ARIMATO,

ALLEGRD. -

44 5 s |

iy

e

MmuseecC

fills an educational gap-
setting a new global
benchmark and redefining
the role of the music &
sound curator.

Merges academic depth
with creative tools and
real-world practice, driven
by innovation and
entrepreneurship.
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Designed for professionals, brands or institutions to use
MUSIC AS A SERVICE with strategic capability — equipping
participants to harness music’s emotional power with precision and
measurable impact.
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EUROPEAN
STRATEGIC
PARTNERSHIP

() YZENTUS (LITHUANIA)

International university provides academic validation

CCLLABWITH (NETHERLANDS)

An enterprise specialised in Innovation and international
collaboration sets the ecosystem.

The association of DJs of Ibiza teaches the crafts, the cultural
approach and the industry connection

OEIt Culture & Creativity

All supported by the prestigious European Institute of
Innovation and Technology ( Culture & Creativity )

BB Co-funded by the
European Union




museecC

MuseecC

Integrates music curation
theory — supported by
psychology, sociology,
anthropology, and related
sciences — with innovation,
sustainability, Al, and
business strategy.

Developed with VilniusTech
University, Collabwith,
DIPEF, and the European
Union’s EIT Culture &
Creativity.

Led by top-tier professionals in music,
technology, culture, and marketing; includes
case studies, project work, and professional

networking.

eit Cutture & Creativity

Co-funded by the
European Union

AA4A

museecC

PACT FOR
SKILLS' cadles

An initiative of the European Commission
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THE VALUE mMuseecC CREATES

Creative Depth - Academic Structure - Professional Purpose - Market Impact

DEFINED

-l \ ELEVATED
) ECONOMIC VALUE

MARRET ADAPTABILITY &

EVIDE‘N&E-BASED mpact °

ENTREPRENEURSHIP & o GLOBAL RESONANCE

SCALABLE BUSINESS MODELS

PROFESSIONAL FIELD .
" CREATIVE'®

CROSS-SECTOR
RELEVANCE ¢/

EMOTIONALSINTEL

ACADEMICCREDIBILITY,
ARTISTIC FREEDOM
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From every Passionate students
continent with who were attending to
different ages self-paced online

and professional classes, webinars and
profiles. mentorings.

Ready-to-market music curation projects
applied to marketing, culture or
audiovisual projects and public
administrations.
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GEOGRAPHICAL &
CULTURAL CONTEXT

LONDON ~  pERLiN
PARIS

NEW YORK
LISBON IB?ZAARCELONA ISTANBUL

LOS ANGELES
HIAMI MARRAKECH
MEXICO CITY

TAMARINDO

SAD PAULO

BUENOS AIRES CAPE TOWN

— and wherever music, creativity, marketing, hospitality, and innovation con

As a digital e-course, MUSEEC is open worldwide, serving an
international audience rooted in vibrant cultural ecosystems —

Within this geographical and cultural context,
Ibiza stands as a symbolic and strategic
focus, with DIPEF (the Association of DJs and
Producers of Ibiza and Formentera) co-leading
the project. SIDNEY.
More than an icon of club culture, the island is a
living hub where nature, hedonism, spirituality,
and music intersect. From sunsets and hotels to
wellness centers, sound-therapy studios, beach
clubs, and restaurants, music scores daily
life—woven into the island’s identity since the
1960s



/1 museec

= “VICIoUS Home  Noucas v Especales v Secclones v Video v “

MUSEEC: Una iniciativa de Media Music Project

Con el apoyo de la Unién Europea a través del
EIT Culture & Creativity, MUSEEC transforma la
curaduria musical y el disefio sonoro en una
disciplina profesional con profundidad
académica.

MUSEEC es el primer just
Iturales, audi e o mbre de 2025 y cuenta con e

apoyo de la Unicn Europea.

MUSEEC ha sido impulsado a través de DIPEF (Asociacion de DJs y Productores de Ibiza y Form
3 ChristianL autor cofundador d
FLOOOD, junto con Vilnius Tech University (Lituania) y Collabwith, consultora holandesa en innovacion.

[l por EITC

porla Union Europea a traves del oF) de Innovacion y Tecnologia (EIT)
Su objetivo principal es impulsar la innovacion, el emprendimiento y la sostenibilidad en los sectores,
culturales y creativos europeos.

ODICO.-IBIZA

Y FORMENTERA

Pitiusas | Al dia (23

Media Music Project presenta MUSEEC,el
primer e-course global de curaduria musical y
disefio sonoro

Pionero en su categoria, se trata de un curso cien por cien online, accesible
desde cualquier lugar del mundo

Condé Nast|
veler VIAJES URBANOS NATURALEZA GASTRONOMIA VIAJEROS EXPERIENCIAS COMPRAS AMORY =—— dec Ibiza

PRESS

. LA VOZ

CURRENT NEWS  IBIZA  FORMENTERA  MUNICIPALITIES ~ BALEARES  BUSINESS

CURRENT NEWS, IBIZA, WHAT T0 D0?

MUSEEC is born: the first global
digital music curation and sound
design course backed by the
European Union

Cortesfa <

El primer e-coursc global de curaduria musical y disefio sonoro

Ibiza se consolida como referente educativo con el lanzamiento de MUSEEC, el primer e-
course global especializado en curaduria musical y disefio sonoro. Impulsado por
DIPEF y coordinado junto a Vilnius Tech University y Collabwith, el programa cuenta con
el respaldo de la Unién Europea a través de EIT Culture & Creativity.

J -
MUSEEC launches world’s
first e-course in music
curation and sound design
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METHODOLOGY

THEORETICAL &

PRACTICAL LEARNING
28h Theory

24h Curated Material
28h Practical Exercises
80h Project Work

CASE STUDY
APPROACH

Real-world projects from music
branding, events, film, and
immersive experiences.

COLLABORATIVE
ASSIGNMENTS

Group tasks simulating interdisciplinary
professional environments.

MASTERCLASSES &
EXPERT TALKS

Industry leaders sharing
cuttin edge insights.
MENT;RED FINAL
PROJECT

Students design a fully developed
music curation strategy for a real or
simulated client.

CROSS-SECTOR
NETWORKING

Connecting students with global peers,
brands and institutions.



STRUCTURE

MODULE 2 MODULE 3 MODULE & MODULES
ATION & MUSIC CURATION & GENERATIVE Al, GREEN TECH CREATION OF JOBS
EPRENEURSHIP SOUND DESIGN IN  DATA& DEEP  FOR AV & MUSIC & GLOBAL SCALE-UP
BUSINESS COMMERCIAL GENERATIVE Al SUSTAINABILITY EMPLOYABILITY
AEADAMENTAL INDUSTRIES EZ?’AC%SV? éggc%%%gLAR BUSINESS MODELS
el ggﬂl&?ﬁé’mg AND MARKETING
EXPERIENTIAL

APPLICATIONS

Each module includes masterclasses with industry leaders, practical assignments, and a final applied project.



MUSEEC brings top-tier expertise and sector leaders —music curators, creative directors, technologists,
cultural managers, Al specialists, forward-thinking audio engineers, and sustainability specialists.

Jara Pascual Christian Len Kristina Kovaité

Collabwith DIPEF VilniusTech
( Innovation Program) (Music Curation) (Business Program)

Antonia Folguera  Mark Barrott Rosana Sanz Marc Vila OlgaChatelain ~ José RaménGil ~ FrancescaTur ~ Brechtde Man
MUSICAI  MUSICCURATION  INNOVATION MUSICBUSINESS BLOCKCHAIN I — RNURETION) BUDH &EREER TEGR
® u - B ® ® ® ®




INTERVIEWS

Adam Colyer — Chief Creative Director at Al Caramba and Giant Cookie
Alice Pelly — Head of Partnerships at Brian Eno's music industry’s climate foundation, Earth Percent

Prof. Dr. Alvaro Torrente Sanchez-Guisande — Emotions and Music at UCM
Camilo Miranda — Resident DJ at Pikes Hotel
Castro Moore — Founder of Berlin's crafted sound systems Sound Metaphors
Dawn Shadforth — Film and videoclip director (Kylie Minogue, Charly XCX, Florence & The Machine,
Metronomy...)
Frankie Piza — Disseminator, prescriber, cultural agent and new communications planner
Jose Maria Diaz — Chief Creative Director at Home-Run creative marketing agency
Julia Gonzalez — DJ and Music Curator
Kenneth Bager — Founder of Music for Dreams, Danish music label
Matas Petrikas — Front-end senior developer at Universal Music Group and co-founder of
SoundCloud
Monica Gallardo — Founder of Ritual Ibiza, company of creative production and exclusive events
Pau Rodriguez — Musician, psychologist and music therapist
Yawa Ze — Specialist in sonic computations, autogenerative intelligence and green IT

Amongst others
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MASTERCLASSES
& INTERVIEWS

emotional core.
environments. Vet there s

Progress: 21.0f 102 essons.

Keywords: musi curation music
culure.

MODULE 2

MUST SESSION 04: MOVE A LOT AND THINK OUT OF THE BOXWITH

Named by Forbes as one ofSpam 's40 \eadlng futur\sts Francesca Tur Serra,a member of MODA FAD,

at Tendencias tv,a medium she launched with friends n
2006 and which now operates as an online space and content producer. In creativity she collaborates
with projects, businesses and initiatives in the strategic creative advisory of futures. And in teaching she
co-directs the Master's on Fashion Brands Creation at EsDesign and imparts classes in master's and

BIBLIOGRAPHY,
REFERENCES
& QUIZZES

MODULE IV: REFERENCES
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MODULE IV: WORKBOOK AND MATERIALS

T thelsofmateas g Famevorks.conases and .

workbook fo i ol The wekbock il ke the s, eriew

e oo e e el o
CompterEio geting more nlghts abot the okl an s

e dourload the PDF with theworkbookfor MODULE V. GREEN.
T oA ATOVSOAL AU PRODUCTION.

WORKBOOK AND MATERIALS:
—

Plesi, doniosd the POFwih th rkbook for MODULE V:GREEN
TECHFOR AUDIOVISUAL & MUSIC PROBUCTION.

MODULE IV: TEST QUIZZES AND QUESTIONS.

s theuich s and uestions o candoo et youe g
progres for IODULE . GREEN TECHFOR AUDIOVISUAL EMUSIC
FRODUCTION.

TEST
QUIZZES & QUESTIONS

WEBINARS & MENTORINGS

WORKBOOKS

Module 2 Session 1. Music s &
i

iman & cultural drive
3.MUSIC & THE BODY

RHYTHM AS HUMAN PULSE

the heartbeat, the
s, the sl halonof Gy and AIEhE Musc amplfics those netorl pelses and toms
them nto collective experienes.

Neuroscientifc studies (as described by Oliver Sacks) show that rhythm has a direct effect
tor system. Parkinson patiante who canno walk unaidad aften rogain movement

Dance is the natural extension of this. Across cultures, music is inseparable from
movement, Whether it is flamenco footwork, rave ecstasy. or Balinese dance, music
organizes fhe bod in space and time.

‘oldest cultural forms.

i on
Slalangue” and what Freud relates to rhythm and drive.

Music affocts our innermast being beyond maaning, directly moving the body and
dth i

Music & art are privilege way to the unconscious.

@copyright:
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INNOVATION &
ENTREPRENEURSHIP




museecC

INNOVATION & ENTREPRENEURSHIP

INTRODUCTION TO CREATIVE ENTREPRENEURSHIP

An introduction to creative entrepreneurship as cultural practice. Explores
how artistic values can coexist with sustainable business models.

FUTURES AND PEOPLE PART 1

Understanding how creativity turns into entrepreneurial practice through
real examples of innovation in music and culture.

FUTURES AND PEOPLE PART 2

Understanding how creativity turns into entrepreneurial practice through
real examples of innovation in music and culture.

MOVE A LOT AND THINK OUT OF THE BOX

A conversation on creativity, flexibility, and the art of shaping opportunities
through movement and curiosity.

INNOVATION IS ABOUT MINDSET AND CULTURE, EMOTIONAL
INTELLIGENCE FRAMEWORK

Explores how innovation is rooted in mindset and organizational culture.
Introduces emotional intelligence and innovation leadership frameworks.

INTERSECTION BETWEEN INNOVATION AND
ENTREPRENEURSHIP, NEEDS, FUTURE, AND FORESIGHT

Focuses on foresight and future design for creative ecosystems. Links
needs analysis with innovation and entrepreneurial strategies.

INNOVATION ECOSYSTEMS, COMMUNITIES, COMMUNICATION
AND MARKETING

Explores how communities and ecosystems drive innovation. Introduces
frameworks for trust, belonging, and creative collaboration.

ABOUT RESEARCH AND INNOVATION, TONES AND EMOTIONS

A dialogue on how emotion, sound, and scientific research intertwine to
inspire new creative models.

SOCIAL INNOVATION THROUGH FESTIVALS IN RURAL AREAS

Examining how music events can drive community development,
inclusion, and local innovation.

CREATIVE LEADERSHIP AND CREATIVE COLLABORATIONS

Explores leadership in creative industries and tools for managing
collaborations. Emphasizes emotional intelligence and partnership
impact.

INNOVATION COLLABORATION

Introduces collaboration frameworks and negotiation methods. Shows
how to structure innovation collaborations with efficiency and trust.

COLLABORATION: ACADEMICS, INDUSTRY AND PUBLIC
INSTITUTIONS

Examines multi-stakeholder collaborations in academia, industry, and
public sectors. Provides frameworks for managing partnerships.
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MUSIC CURATION &
SOUND DESIGN IN CULTURAL &
COMMERCIAL INDUSTRIES
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MUSIC CURATION & SOUND DESIGN IN CULTURAL & COMMERCIAL INDUSTRIES

MUSIC AS A HUMAN AND CULTURAL DRIVE

Examines music as a force shaping rituals, memory, and collective identity.
Provides a foundation for intentional curation.

THE MEANING OF MUSIC - ANTHROPOLOGY, PHILOSOPHY &
SOCIoLOGY

Explores music as symbolic communication and cultural archive. Introduces
ethical and cross-cultural curatorial approaches.

PSYCHOLOGY & NEUROSCIENCE OF MUSIC

Investigates music’s impact on the brain and body. Connects science with
curatorial design for emotion and cognition.

FUNDAMENTALS OF MUSIC CURATION

Introduces the role and tools of music curators. Explores historical and
contemporary practices shaping curatorial identity

A BRIEF HISTORY OF MUSIC: GENRES, TRENDS AND CULTURAL
ANALYSIS

Focuses on research, organization, and trend analysis for music collections.
Defines sonic identity and curatorial palette.

HOW TO BUILD A MUSIC COLLECTION AND PLAY IT...

Practical methods to organize, categorize, and perform a personal or
professional music archive.

HOW TO PROMPT HUMANS — BRIEFING ORIGINAL COMPOSERS

Equips students with tools to brief composers. Translates brand and narrative
needs into original music creation.

MUSIC POLICY, SONIC IDENTITY & AUDIO BRANDING

Teaches design of sonic identity for brands. Covers sound logos, playlists, and
sonic storytelling as communication tools.

BRANDING MUSIC PRODUCTS — HOW TO DEVELOP YOUR OWN MUSIC
BRAND

Focuses on building music brands such as labels, agencies, and collectives.
Links branding with community and storytelling.

MUSIC CURATION FOR EVENTS AND LIVE EXPERIENCES

Covers programming for festivals and events. Focuses on emotional arcs,
booking strategies, and live storytelling.

MUSIC FOR COMMERCIAL SPACES AND HOSPITALITY

Explores curating music for hotels, restaurants, and retail. Teaches design of
ambient sound aligned with brand identity.

CORPORATE/PRIVATE EVENTS — SCRIPT, PERFORMANCE, ACTING
AND APPLIED TECHNOLOGIES

Examines music curation for corporate contexts. Teaches integration of
dramaturgy, sound, and event technologies.



D DESIGN IN CULTURAL & COMMERCIAL INDUSTRIES

ERTISING AND AV MEDIA SESSION 15 MUSIC-LED COMMUNICATION: HOW TO EMBED
dvertising, and branded content. SOCIAL MEDIA CONTENT

Focuses on using music strategically in digital storytelling.
Explores sound as driver of content and engagement.

upervisor’s role.

INDUSTRY PRACTICES

icensing, and contracts in the global
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GEN Al, DATA & DEEP
TECHNOLOGIES




M3

PRINCIPLES AND FOUNDATIONS OF Al AND GEN Al

Introduces core Al principles, data models, and learning processes.

Builds literacy for creative and ethical applications.

INTELLECTUAL PROPERTY, COPYRIGHT & IN GENAI

Understandlng legal, ethical, and authorship challenges in Al-generatedUsing Al to create storytelling, copy, and narrative frameworks for

music and media.

EMOTIONAL INTELLIGENCE FOR Al

Examines how emotional intelligence can be integrated into Al.
Connects tech design with human wellbeing.

INTEGRATE Al BETTER INTO YOUR PROCESSES

Practical session on embedding Al tools into workflows.
Focus on ethical use and process optimization.

GEN AI'INTO MUSIC CREATION

Explores Al-driven music composition and production.
Examines authorship and creativity in hybrid contexts.

GEN AIINTO MUSIC APPLICATIONS

Analyzes real-world uses of Al in wellness, fashion, gaming, and
branding. Focus on adaptive and immersive sound.

TRENDS IN Al MUSIC

Maps key trends in Al music aesthetics and industry. Identifies
innovators, tensions, and cultural shifts.

ALGORITHMS 4 MUSIC CURATION

Explores how recommendation systems shape music discovery. Crltlcally €
and visibility in algorithms.

GEN Al FOR TEXT & NARRATIVE

communication.

GEN AI FOR TEXT / IMAGE / VIDEO

Explores Al for narrative, design, and video creation. Focus g
and ethics.

MULTIMODAL GENERATIVE Al (TEXT, IMAGE,

Understanding the convergence of creative modalitj
expression.

INTELLECTUAL PROPERTY, COPYRIG

Covers legal aspects of Al-generated works.
authorship challenges.

INTRODUCTION TO BLOCKCH

Exploring the logic of decentralized s

BLOCKCHAIN APPLICA

Practical uses of blockchain in rj
empowerment.
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M4

GREEN IT, ENVIRONMENTAL IMPACT OF DIGITAL TOOLS

Explores hidden costs of digital processes and streaming. Teaches how
to measure and reduce digital carbon footprint.

Al CREATIVITY ETHICS & SUSTAINABILITY

Linking Al innovation with ecological and ethical responsibility in
creative fields.

TOOLS FOR SUSTAINABLE MUSIC CURATION

Analyzes sustainability in playlisting and streaming platforms. Shows
how curators act as advocates for climate.

SONIC COMPUTATION & ENERGETIC HARMONY

Explores resonance and sonic computation as regenerative tools. Blends
sound, code, and ecological values.

VIRTUAL & GREEN FILMMAKING PRACTICES

Introduces low-impact audiovisual production through virtual tools.
Compares emissions of analog vs. digital workflows.

PHYSICS OF MUSIC AND ITS GREEN APPLICATION

Explains acoustic science and its ecological use. Connects physics of
sound with curatorial strategies

MUSIC, ARCHITECTURE & ACOUSTICS

Explores how architecture shapes music perception. Focu
sound with spatial awareness. '

3D AND IMMERSIVE SOUND DESIGN

Practical session on binaural, ambisonic, and immer,
spatial sound to creative projects.

INSTALLATIONS & SOUND IN PUB

Explores curating site-specific sound instal
aesthetics of sound in public contexts.

SUSTAINABILITY & MUSIC

Connects music industry practices
and campaigns for green transform



CREATION OF JOBS &
GLOBAL SCALEUP
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CREATION OF JOBS & GLOBAL SCALE UP

MUSIC AS A SERVICE & ITS PROJECT MANAGEMENT HOW TO SELL INNOVATIVE SOLUTIONS AND THE POWER OF DIVERSIFICATION
Learning to plan, execute, and deliver music projects with structure Introduces frameworks to present creative services as innovation. Focus on storytelling,
and vision. psychology, and impact.

JOB MARKET AND EMPLOYMENT IN THE MUSIC INDUSTRY FINANCE & FUNDING STRATEGIES & PITCHING

Mapping professional roles, trends, and opportunities in the evolving Understanding funding models, investment logic, and storytelling for creative pitching.

music ecosystem.
GO-TO-MARKET STRATEGY FOR MUSIC AND MEDIA
HOW TO CREATE BUSINESS OPPORTUNITIES FORMEDIA  Teaches launch strategy for new music products. Covers positioning, segmentation,

INDUSTRIES and market timing.
Shows how to identify unmet needs in media industries.
Students learn to shape proposals into services. COMMUNICATION, MARKETING AND PR FOR MUSIC PROJECTS

Crafting communication narratives and media strategies that amplify music initiatives.

CREATION OF JOBS AND MUSIC POLICIES IN RURAL AREAS

Exploring local music policies that foster cultural employment and COMMUNITY BUILDING AS AUDIENCE GROWTH
territorial innovation. Explores how to build communities around music. Teaches rituals, content strategies,
and long-term engagement.
RE-THINKING CONCEPTS, EXPERTISE AND PROCESSES
T0 GROW AND SCALE CREATE INTERNATIONAL PARTNERSHIPS TO SCALE UP

Covers global collaboration strategies. Teaches tools for building cross-cultural

Developing adaptive skills and innovative thinking to expand creative 5 s L
partnerships and institutional trust.

enterprises.

NEW BUSINESS MODELS FOR MUSIC WITH DISRUPTIVE
TECHNOLOGY

Identifying emerging revenue streams and tech-driven
transformation in music.
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SUSTAINABILITY

A music-driven awareness campaign
translating Ibiza’s water crisis into emotionally
engaging digital storytelling.

COMMUNITY

A territorial sound archive transforming
physical spaces into living memory maps
through curated soundwalks and community
recordings.

EDUCATION

A children’s educational lab using structured
sound storytelling to develop emotional
literacy and narrative skills.

THE FINAL PROJECTS

SOCIAL IMPACT

A zoned music intervention model supporting
emotional regulation and restoring dignity within
prison facilities.

NATURE

A documentary using species-sensitive sound design
to explore canine emotional cognition without
anthropomorphizing their inner world.

AUDIOVISUAL

A streamlined music licensing platform enabling
direct, efficient access to curated soundtracks for
audiovisual productions.

MARKETING

A contextual audio platform transforming
ride-sharing journeys into curated emotional
soundscapes tailored to city, route and time.

EXPERIENCES

A synesthetic curation model translating color
palettes into structured sonic compositions.

ARCHITECTURE & HOSPITALITY

A bespoke sonic architecture service designing
time-based music journeys for luxury villa
guests in |biza.
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A new way of understanding
and working with

music —not only from a
business perspective but,
above all, to enhance its
cultural value, its healing
power, and its
community-building drive.

The leading music
platform, sustained by
nonstop investigation at
the forefront of the music
industry and music
curation; it seeks to change
how actors in transversal
industries operate.
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CONTACT

Website: mediamusicacademy.com

Email: info@mediamusicacademy.com
Instagram: @museec.official
LinkedIn: /company/museec

MEDIA MUSIC

PROJECT
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